









FOR IMMEDIATE RELEASE

News Media Alliance Campaign calls for Use of Trusted Sources to fight proliferation of Fake News
CAMPAIGN FOCUSES ON NEED FOR NEWS LITERACY
October 3, 2017
Arlington, VA – The News Media Alliance today announced the launch of the second phase of its national campaign focused on supporting real news. Initially launched in March of this year, the campaign‘s mission is to raise awareness of the importance of real news produced by trusted news organizations employing high-quality, investigative journalists. 
“The first phase of the campaign set the stage on which to build an on-going series about what we do as an industry and why it is valuable, said News Media Alliance President and CEO David Chavern. “This next phase incorporates other associations and journalism schools to focus on the need for news literacy and will build with new messages being rolled out over the course of the next three months.” 
The campaign calls on the public to support real news by using trusted news sources produced by trained journalists. These journalists adhere to a code of ethics that requires them to report all sides of a story, even the aspects they don’t agree with. The campaign also provides links to third-party resources to help consumers learn how to tell if a news source is credible.
“With the digitization of news, it can be very difficult to tell real news from fake news; they can look identical. That’s why it’s important to know the red flags to look out for that may indicate a story is not real. We want to help people with that,” said News Media Alliance VP, Innovation, Michael MaLoon.
Following the success of the initial launch, the campaign’s list of partner organizations has grown from three to 11. Partners of the campaign now include:
· Center for Public Integrity
· Inland Press Association (original partner)
· International Consortium of Investigative Journalists (ICIJ) (original partner)
· Local Media Consortium (original partner)
· Newseum Institute 
· Southern Newspaper Publishers Association (SNPA)
· Stony Brook University School of Journalism, Center for News Literacy
· University of Washington
· WAN-IFRA and World Editors Forum
· Washington State University Edward R. Murrow College of Communication
The Alliance has developed new digital, social and print resources to promote the new campaign, including a new print and digital ad to run in print and online news publications. There is a new page, which is featured in the new ads – www.newsmediaalliance.org/isitrealnews - where consumers can access a list of programs, articles, tips and other resources on evaluating news for authenticity. The Alliance website also offers a new print and digital ad, a new social media profile badge and a new Op-ed by Chavern. 

The Alliance will also once again host a Facebook Live event at 2:00 p.m. EDT on October 3. The event will feature a panel discussing news literacy. The panel will be moderated by Alliance staff and will include a Q&A with viewers during the live event.
“This is a campaign that anyone who cares about quality journalism can get behind. We hope that through our efforts, the public will know what to look for when evaluating sources and will always use a trusted, respected source for their news,” stated Chavern.

For more information, visit www.newsmediaalliance.org/supportrealnews.
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