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Our Evolving Industry

Improving Facebook for Publishers

Focusing on News Integrity

AGENDA







Case study: The Times-Picayune



nola.com | During the Storm 



nola.com | Moments after the storm



nola.com | Access



nola.com | Facebook Posts + Instant Articles



• 4m page views (2x norm) 

• 3.3m Facebook video views 

• 56k engagements

nola.com | Results





Training  
and tools

FOR JOURNALISTS

Training  
and tools
FOR PEOPLE

Collaborative
Development

OF NEWS PRODUCTS





Improving Facebook for Publishers



News Feed



Your feed should
• Inform you

• Entertain you

• Be a platform for all ideas

• Show authentic communication

NEWS FEED



Today, there are over one 
billion stories posted  
on Facebook every day.*

T I M E

CONTENT

*On average



News Feed is primarily made up of the 
people and Pages you have connected 
so everyone’s News Feed is different.



“had a great time  
at the summer party”

VR / AR

TEXT

VIDEOS

PHOTOS



VIDEO ON FACEBOOK

48%
of watch time comes from shares

66%
growth in average daily video  

watch time per person

500M
watch video on Facebook daily



Video Tab



Video Ad Break



Rights Manager



Instant Articles



Instant Articles

Branded ContentImproved Display Options Audience Network Ads



APP INSTALLFREE TRIALPAGE LIKE

CTAs in Instant Articles

EMAIL SIGN UP

SH



Recirculation
INCREASE IN 

RECIRCULATION 
CLICKS



Focusing on News Integrity



Fake News 
Reporting Tool



Flagging stories 
as disputed



Clickbait + False 
News Detections



False News 
Education



Craig Newmark
Philanthropic Fund 





News, Media, & PublishingFacebook Journalism Project

Follow us on Facebook!




