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Traditional journalism story cycle



Public-powered story cycle



HEARKEN SUBSCRIPTION

ENGAGEMENT 
CONSULTING

ENGAGEMENT 
MANAGEMENT 
SYSTEM (EMS) 

OPEN 
NOTEBOOK



Public-facing Newsroom-facing

ENGAGEMENT MODULES ENGAGEMENT MANAGEMENT SYSTEM (EMS)



Open Notebook

(THIS IS AN EXAMPLE USE CASE - NOT LIVE)

COLLECT AND ORGANIZE THE ELEMENTS OF THE STORY, RELEASE DISPATCHES



Engagement Consulting

ENGAGEMENT 
CONSULTING

LAUNCH STRATEGY

TRAINING

“Everyone is super 
friendly, knowledgeable 
and committed to helping 
you find a solution.”  

“I feel very supported by 
Hearken.”

OF SURVEYED CUSTOMERS SAID THEY WERE 
SATISFIED OR VERY SATISFIED WITH OUR SUPPORT 

100% 



PUT THE PUBLIC 
AT THE CENTER 
OF YOUR MODEL
THE VALUE 
FOLLOWS



80 
newsrooms 

around the world 
and counting



MEDIAN  
KQED  
STORY 

HEARKEN  
STORY

11X

1:16

HEARKEN  
STORY

PAGEVIEWS

TIME ON PAGE

COMMENTS 59

5:32

INDUSTRY  
AVERAGE“Bay Curious has proven to be extremely 

popular and widely viewed, generating 11 to 
15 times more page views than the 
newsroom’s other stories.”

— SCOTT BURG, LOCKMANN ET. AL RESEARCH



5X
MORE LIKELY TO CONVERT TO  
PAYING SUBSCRIBERS = 
UPWARDS OF $12K IN NEW REVENUE

READERS WHO ENGAGED 
WITH HEARKEN WERE

HEARKEN PARTNER*

 
NEW  
LEADS

56%
WBEZ 

Generate valuable, qualified email leads for 
membership, sales, newsletters

*PUBLIC PARTNER DATA IS FORTHCOMING



Translated to 
18 languages80 

newsrooms 
around the world 

and counting

English 
French 
Chinese 
Portuguese 
Spanish 
Russian 
German 
Hungarian 
Dutch 

Finnish 
Swedish 
Persian 
Hausa 
African Eng. 
Hindi 
Arabic 
Indonesian 
Australian Eng.



Hearken works: for any size newsroom

WYSO KARE 11 THE BBC

Hearken works: for every format

RADIO / PODCAST DIGITAL TV / VIDEO NEWSPAPER LIVE EVENTS



Hearken works: for every story style
INVESTIGATIVE

HUMAN INTERESTBREAKING NEWS

FEATURES
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