
 

April 7, 2016 

 
Mr. Brendan Eich 
Founder, President and CEO 
Brave Software, Inc. 
1161 Mission Street, Suite 113 
 San Francisco, California  94103 
 
Dear Mr. Eich: 
 

Brave Software, Inc. (“Brave”), a company you founded, has announced that it 
intends to launch a browser and mobile applications that will display publishers’ content but 
replace publishers’ advertising with advertising that Brave sells for its own profit.  You are 
hereby notified that Brave’s plan to replace our clients’ paid advertising content with its own 
advertising violates the law, and the undersigned publishers intend to fully enforce their rights.   

Your plan to use our content to sell your advertising is indistinguishable from a 
plan to steal our content to publish on your own website.  Your public statements demonstrate 
clearly that you intend to harness and exploit the content of all the publishers on the Web to sell 
your own advertising.  “We can provide access to all of the top publishers through a single 
channel with guaranteed ‘share of voice,’” Brave’s website claims.  “This combination of better 
targeting and first-look access to all of the premium placements our users browse is something 
that no one else can provide.”  There’s a simple reason “no one else” is purporting to “provide” 
all the content on the Web in one place for its own profit, without investing a penny in creating 
that content: everyone else has recognized that it would be blatantly illegal for one company to 
hijack all the content on the Web for its own benefit.   

We publish some of the most highly valued and widely read sites on the Web.  
Our sites and mobile applications provide news reporting, photojournalism, video content and 
feature writing that is researched, reported, edited, and produced at extraordinary cost.  Our 
industry spends more than $5 billion per year on reporting in the United States alone.  We 
distribute that reporting online for free or at highly subsidized rates, in no small part due to 
revenue from online ads.   

Your apparent plan to permit your customers to make Bitcoin “donations” to us, 
and for you to donate to us some unspecified percentage of revenue you receive from the sale of 
your ads on our sites, cannot begin to compensate us for the loss of our ability to fund our work 
by displaying our own advertising.  We expressly decline to participate in any way in Brave’s 
supposed business model.  We explicitly reject any compensation or consideration Brave plans to 
offer to us as part of its ad-blocking and ad-replacing scheme, and we refuse to accept any “site 
wallet” that you propose to create for our supposed benefit.  In addition, you are not authorized 
to use our names, trademarks and logos in any way in connection with the promotion or 
operation of your business. 
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We stand ready to enforce all legal rights to protect our trademarks and 
copyrighted content and to prevent you from deceiving consumers and unlawfully appropriating 
our work in the service of your business.  Unauthorized republication of our copyrighted content 
to support Brave’s illegal advertising model violates protected rights of publishers under the 
Copyright Act and other laws.  We reserve the right to seek all remedies for this infringement, 
including but not limited to statutory damages of up to $150,000 per work pursuant to 17 U.S.C. 
§ 504.  Brave’s use of publishers’ trademarks to sell its own advertising will confuse consumers, 
infringe upon publishers’ exclusive rights in their brands, and dilute our highly distinctive marks.  
We believe your planned activities will also constitute unfair competition and misappropriation 
under relevant federal, state and common law.  Brave’s unauthorized activities involving our 
content and websites also violates our terms of use.  By engaging in Brave’s plan of advertising 
replacement, Brave is liable for breach of contract, unauthorized access to our websites, unfair 
competition, and other causes of action.   

Very truly yours, 
 

ADVANCE LOCAL 

 
Vincent LaSpisa, Esq.  
Sabin, Bermant & Gould LLP  
One World Trade Center,    44th Floor 
New York, New York 10007-2915 

 
BH MEDIA GROUP 

 
Scott Searl, Esq. 
Senior Vice President and  
   General Counsel 
BH Media Group 
1314 Douglas Street, Suite 1500 
Omaha, Nebraska  68102 
 
CALKINS MEDIA INCORPORATED 

 
Sally A. Buckman, Esq 
LermanSenter PLLC 
2001 L Street, N.W., Suite 400 
Washington, D.C. 20036 

DIGITAL FIRST MEDIA 
 
 
___________________________ 
Marshall W. Anstandig, Esq. 
Senior Vice President and General Counsel 
Digital First Media 
4 North 2nd Street, Suite 800 
San Jose, California  95113 
 
DOW JONES & COMPANY, INC. 

 
Jason P. Conti, Esq. 
Senior Vice President and 
   Interim General Counsel 
Dow Jones & Company, Inc. 
1211 Ave of the Americas 
New York, New York  10036 
 
GANNETT CO., INC. 

 
Barbara W. Wall, Esq. 
Senior Vice President, Chief Legal Officer 
Gannett Co., Inc. 
7950 Jones Branch Drive 
McLean, Virginia  22107 
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GATEHOUSE MEDIA/ 
NEW MEDIA INVESTMENT GROUP. 
 
_____________________________ 
Polly Grunfeld Sack, Esq. 
Senior Vice President, General Counsel 
GateHouse Media 
175 Sully’s Trail, 3rd Floor 
Pittsford, New York  14534 
 
JOURNAL MEDIA GROUP 

 
Hillary Ebach, Esq. 
Vice President and General Counsel 
Journal Media Group, Inc. 
333 W State Street 
Milwaukee, Wisconsin  53203 
 
LANDMARK MEDIA ENTERPRISES, LLC 

 
Guy R. Friddell, III, Esq. 
Executive Vice President and 
  General Counsel 
Landmark Media Enterprises, LLC 
150 Granby Street 
Norfolk, VA  23510 
 
LEE ENTERPRISES INCORPORATED 
_____________________________ 
 
________________________________ 
Astrid Garcia, Esq. 
Lee Enterprises Incorporated 
201 N. Harrison St., Suite 600 
Davenport, Iowa  52801 
 
 
 
 
 
 
 
 
 
 

THE MCCLATCHY COMPANY 

 
The McClatchy Company 
2100 Q Street  
Sacramento, California 95816-6899 
 

 
J. Noel Schweers III, Esq. 
General Counsel 
Morris Publishing Group, LLC 
725 Broad Street 
Augusta, Georgia 30901 
 
THE NEW YORK TIMES COMPANY 

 
Ken Richieri, Esq. 
Senior Vice President, General Counsel 
  and Secretary 
The New York Times Company 
New York, New York  10018 
 
 
NEWSDAY LLC 
 
 
______________________________ 
Karen Au Claro, Esq. 
Senior Vice President, Law  
Newsday LLC 
235 Pinelawn Road 
Melville, New York  11747 
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SCHURZ COMMUNICATIONS, INC. 

 
John Smarrella, Esq. 
Barnes & Thornburg LLP 
100 North Michigan Street 
South Bend, Indiana  46601-1632 
 
TRIBUNE PUBLISHING COMPANY 
 
 
_____________________________ 
Karen Flax, Esq. 
Vice President and Deputy General Counsel 
Tribune Publishing Company 
435 North Michigan Avenue 
Chicago, Illinois 60611 
 
 

THE WASHINGTON POST 

 
Vice President and General Counsel 
The Washington Post 
1301 K Street, NW 
Washington, D.C. 20071 
 
 
 
 
 
 
 
 
 
 

 


