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Me, the News Media Alliance’s VP of audience development, host of today’s
session. | will also share a few things that you should know about AAM Brand View.

Tom Feary, senior director of client strategy at USA TODAY NETWORK, who will
share The Tennessean’s hands-on experience with Brand View and how they
decided what data and promotional elements to include in their profile.

Kevin Rehberg, AAM's director of client development, who will give tips for creating
and publishing a Brand View profile, and offer actionable ways to use it to market
and monetize your credible media portfolio to local and national advertisers.

www. newsmediaalliance.org
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« What the series is: AAM and the News Media Alliance have been working together on a summer
webinar series to help publishers understand how AAM’s new solutions can help position your AAM-

verified products with advertisers.

» Goal of the series: The purpose of this series is to share how media companies are using these

solutions to market their brand to local and national advertisers and, ultimately, increase ROI.

 About today’s session: The webinar is called “The Nuts ‘n Bolts of AAM Brand View: Five Easy

Steps to Create Your Profile,” where we will show you how to create a profile in 20 minutes or less.

www. newsmediaalliance.org
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The Nuts ‘N Bolts of AAM Brand View:
What You Need to Know

John Murray

VP,
Audience Development
News Media Alliance

M Alliance for
Audited Media



Now Available: The Basics of AAM’s FREE Brand View Profile

e Brand View is a platform that allows you to position your AAM
data with local and national advertisers.

e |tis the new way that buyers who engage with news media
data more than 2,100 times per week will see your data in
AAM’s Media Intelligence Center.

 Brand View's responsive interface enables you to easily

Integrate the credibility of your brand into your conversations with
businesses in your local markets.
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Your Presence in the Media Intelligence Center: Now and Then

Quarterly Reports Reports Library

Previous Quarterly Data Reports

” Alliance for
Audn‘ed Medﬂa

Rt Anyt€Bwn News

Quarterly Data Report

Anytown, IL  ATN.com
Q12015
Subject to Audit
AUDIENCE SUMMARY

| READERSHIP Readership: Online Readership: ‘et Combined Audience:
In Market In Market

| Past7 Dy Pt
S Weehday | Smurdsy | Past7Days Past? Days 1 Past7Dsys | Past30 Days Orine

DMA Readers | 1201428 | 118173 1,307,300 35,800 | 108 | DMA Audence 1325114 | 142,114 |
Reach | s | aew 65.1% 310 | Reach 8% | 700% i

| NOM* Readers | 1180458 | 1078381 | riseest armez | 597 | NDM* Audiance 1208840 | 1417800 |
 Reach | o] s | 78.0% 200% 0% Reach X 1% |

‘Souroe: 2014 Ralease 2 Nislsen Report. Copyright 2015 Alrights reserved. |

CROSS-MEDIA METRICS

WEBSITE ACTIVITY  Period
Anytown'YouthNews.com (web) Unique Browsers 985,000  March 2015
Page Impressions 5,000,000
MunicipalNueva.com (web) Unique Browsers 300,900 | March 2015
Page Impressions " 600,000

m.ATN.com (mobile) Unique Devices # 35,000 ' March 2015
Page Impressions 175,000 |

‘Souroe:  Adobe Analyiics # comScore Media Maliix

MOBILE APP ACTIVITY ‘ Period
ATNapp Unique Devices
Page Impressions |

BEFORE

_, This Is a news media property who has not activated their profile
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Your Presence in the Media Intelligence Center: Now and Then

Tennessean M Alliance for
Audited Media

Overview Audience Print Distribution Affiliated Publications Digital App Social Media My Output

THE TENNESSEAN Welcome to The Tennessean, the largest

Media company in Tennessee.

The Tennessean is a leading next-generation media company committed to strengthening communities across middle
Tennessee. Through trusted, compelling content and unmatched local-to-national reach, The Tennessean touches the lives
of more than 4 million people monthly across our print, online, mobile and social platforms. As the regions #1 media and
marketing company, we have a passion for growing local business. We take time to understand your unique business
objectives so that we can develop custom marketing strategies tailored to your customers to drive results.

THE TENNESSEAN
T .\.? p—
; USA TODAY NETWORK
TENNESSEE
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Capitalize on This Opportunity: The Benefits of Brand View

Alfiance for
Audited Media

Brand View is now available to your media company
It is free to all AAM and CAC clients

When your company files its Q2 2017 data, be sure to activate your
company’s profile to start streaming Q2 data into this new interface

Get your brand story in front of the advertisers who are looking for up-
to-date data in the Media Intelligence Center

Incorporate your profile into your conversations with local advertisers
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How The Tennessean is Using
Brand View to Stand Out to Advertisers

Tom Feary

Senior Director,

Client Strategy

USA TODAY NETWORK
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Background: Marketing Multiple Markets to Local and National Advertisers

« THE USA TODAY NETWORK has multiple titles in the state of
Tennessee

0 The Tennessean
Clarksville Leaf Chronicle
Knoxville News Sentinel

o)
o)
0 Jackson Sun
o0 Murfreesboro Daily News Journal
o)

Memphis Commercial Appeal

USA TODAY
” o NETWORK
& Audited Media TENNESSEE



Situation: Aligning Sales Teams and Brand Stories Across Media Properties

o Streamlining the operations across the state

 Focused on companies and local businesses who buy directly
with media properties within THE USA TODAY NETWORK

* Looking for ways to leverage the influence of the USA TODAY
properties in Nashville, Clarksville, Knoxville, Jackson,
Murfreesboro and Memphis on both a national and local level

USA TODAY

” J— . NETWORK
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Opportunity: Starting to Talk About the Story in Tennessee via AAM Brand View

I &  Aliance for
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THE TENNESSEAN Welcome to The Tennessean, the largest

Media company in Tennessee.

The Tennessean is a leading next-generation media company committed to strengthening communities across middle
Tennessee. Through trusted, compelling content and unmatched local-to-national reach, The Tennessean touches the lives
of more than 4 million people monthly across our print, online, mobile and social platforms. As the regions #1 media and
marketing company, we have a passion for growing local business. We take time to understand your unique business
objectives so that we can develop custom marketing strategies tailored to your customers to drive results.

THE TENNESSEAN
4’ \? : LTIt ssd Al
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https://brandview.auditedmedia.com/?memberNumber=K7JS8mKe4A8%3d
https://brandview.auditedmedia.com/?memberNumber=K7JS8mKe4A8%3d

How to Make Your Brand View
Profile In 20 Minutes or Less

Kevin Rehberg M .
. Alllance for
PISSCIL Audited Media

Client Development
Alliance for Audited Media TRANSACT WITH TRUST

M Alliance for
Audited Media



What's Needed to Get Started with AAM Brand View?

Logo

Publication description (e.g. boilerplate)

Link to media kit (optional)

3 promotional images for overview page

3 promotional images for audience page

Additional images, descriptions for additional verified channels (web, social, etc)

A N N N N N R

Collaborate with your marketing and sales teams to plan your profile

Email kevin.rehberg@auditedmedia.com with questions

” | Alliance for
! I Audited Medlia
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Let’'s Get Started.

Log into AAM’s

Click on “Brand View Management” from the drop-down menu.

Once you're there, choose which tabs you would like to include in your profile.
Then pick a template to show your marketing elements on each tab.

Before publishing your profile, click on the Preview button to review your work.

When you're ready, click on the Publish button. Your profile will be available in the
AAM database within 24 hours.


https://abcas3.auditedmedia.com/pfc/memberlogin.aspx

Tennessean M Aliance for
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Overview Audience Print Distribution Affiliated Publications Digital App Social Media Quarterly Reports Reports Library My Qutput

Advertising in The Tennessean

Welco i 596,000 adults read The Tenn ver: nt & online. Their
narecent

Total Circulation - Weekday Qualified Circulation - Weekday

Digital

Nonreplica: 7.9 %
Digital Replica: ——
6.1%

4
]

50k 60k 0 1500

Print: 86.0 %

As of Date: March 31, 2017 As of Date: March 31, 2017 As of Date: March 31, 2017

#1 PLAN AHEAD

Talk with your ad sales, marketing, circulation and audience development teams to
strategize how to use Brand View to show your company’s big-picture story.

Alliance for
Audited Media
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TENNESSEAN Reach over 800,000 Consumers in Tennessee's Wealthiest

596,440

INTEGRATED 7-DAY PRINT & 7-DAY TENNESSEAN.COM

Total Reach

#2 SHOW TOTAL REACH

Communicate the power and penetration of your brand by presenting your core product,
TMCs, affiliated publications, websites, apps, events and more.

M Alliance for
Audited Media
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TENNESSEAN.COM

Tennessee's #1 website attracts an audience of 4
million monthly unique visitors and 10 million monthly
page views.

Unique Browsers Monthly Visits Web Page Impressions

Unique Browsers www_thetennessean_com Total Moni sits www_thetennessean.com Page Impressions www_thetennessean com

Source: Adobe Anal Media Metrix Source: Adobe Analyri edia Metrix Source: Adobe Analytic Media Metrix

#3 AUTHENTICATE AUDIENCES

Display readership stats and demographics across your publications to attest to
the influence of your loyal audiences.
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THE TENNESSEAN Welcome to The Tennessean, the largest

M pany in Tennessee.

ion media com i 5 hening communiti

)

THE TENNESSEAN
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USA TODAY NETWORK
TENNESSEE

#4 ADD COLOR

lllustrate the vibrancy of your brand with photos, videos and promotional text to
communicate how your company connects with readers.

M Alliance for
Audited Media
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THE TENNESSEAN Welcome to The Tennessean, the largest

Media company in Tennessee.
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#o MAXIMIZE REVENUE

Monetize your brand. Include hyperlinks to your ad sales team and media kit, and use Brand
View’s responsive functionality to share your data with businesses in your local markets.

M Alliance for
Audited Media
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