NAAMEDIAXCHANG

INFORMED. INSPIRED. INVESTEE.

NAA MEDIAXCHANGE 2016 is the largest annual gathering of

news media industry executives in North America, offering an exchange of
information and ideas with programming and unprecedented networking
opportunities that generate results.

Taking place April 17-20, 2016 at the new Marriott Marquis in Washington, DC, _3.\&\)\
the conference is designed to inspire and to provide valuable - and practical - ideasand ... * /\ /‘»
insights to help newspaper print and digital professionals grow audience and revenue. \~§\ "
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- the importance of newspapers in
providing localized knowledge and
information, engaging local businesses

with consumers and improving the lives
of their local communities.

NAA MEDIAXCHANGE 2016
PROGRAM FEATURES

1,000 news media CEOs, publishers, media executives Audience Development & Circulation Symposium
200 advertising/agency reps Advertiser Roundtable
50+ speakers Accelerator Pitch
20+ sessions Panel sessions and keynotes

Interactive breakout sessions
Advertiser meetings

—— o . v , Publishers Symposium
KEY TAKEAWAYS Performances from local musicians

. ® Media strategies that work Networking, networking, networking]!
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http://www.naa.org/mediaxchange

