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$30M Annual Revenue 
within 6 Years
Annual revenue grew from $0 to $30M with a prominent 

Houston Chronicle print-based campaign.

52-Week Print
Campaign Each Year
Floors for Living built a highly profitable empire across 21 

locations using consistent offer-driven print advertising.
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Business Challenge

The owner and president of Floors for Living (FFL), Kurt 

Duitsman, had over 22 years of flooring experience and 

aspired to build his own business one day. In 2011, that 

dream became a reality, but its first year could have been its 

last. FFL experienced significant profit loss from investing in 

marketing tactics that were not delivering new clients. Kurt 

had the talent and passion to build something special, but he 

needed a way to stand out from national discount competi-

tors and big box giants.
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Campaign Strategy

HCMG built a persistent, 52-week campaign highlighting 

FFL’s unique selling points – value, finance options, and 

service. A full-page ad creative in Sunday’s main news 

section enabled FFL to stay top of mind during the 60-90 

day decision-making lifecycle of a flooring customer. Addi-

tionally, two million print inserts were distributed each 

month in 25 hyper-local community papers, targeting high 

income consumers within a 5-mile store radius to achieve 

optimal performance.
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“I rely heavily on the audience and service the Chronicle has delivered 
for me year after year. And I’ll say this… my print campaign with Houston 
Chronicle saved my company and is a big reason I was able to expand 
my business over the last few years.”
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Print Advertising

FFL’s year-round ad campaign keeps their offers 

and brand messages top of mind with local 

consumers, reaching nearly 2 million adults across 

Houston each week. FFL ads are strategically 

placed across HCMG’s print portfolio, including 

the Houston Chronicle and several community 

papers, in two distinct ad formats: premium placed 

full-page ads and targeted print inserts. 

For each ad format, the creative highlights a 

wide range of benefits, such as free financing for 

48-months, quality assurances, unmatched 

services, a Dare To Compare competitive piece, a 

“buyer beware” educational Free Floor Shopping 

Guide, and more. FFL’s online presence and 

in-store displays also reinforce the print ads’ 

messages, making the entire campaign and buying 

experience consistent and seamless.


