
Newspaper Media:
The Results are Real.
Newspaper advertising drives action.

Nearly eight 
in ten adults 
have taken action in 
the past 30 days from 
a newspaper ad, 
including half who 
made a purchase.

Source: News Media Alliance, How America Shops and Spends, 2014
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Seven in ten 
consumers 
cite the Sunday or 
weekday newspaper 
edition as their main 
coupon source


